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(—) #E (Quantity) 8%

1. ANEHR¥ (Inbound tourism) ¥5#x

(1) Total numbers of inbound tourists: AIFHEE S AE (AR
(2) Percentage of overnight tourists in total inbound numbers: AL AR % 5

tt (%)
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(3) Percentage of same-day tourists in total inbound numbers: A3 AT Wik &
HEE (%)

(4) Percentage of cruise passengers in same-day tourists: HF48 % 5 AN I3E AL
WAL (%)

(5) Percentage of non-cruise passengers in same-day tourists: FERF4 K2 (5 A
AR LLE (%)

(6) Percentage of tourists from African in total inbound numbers: JEIM A5
2t (%)

(7) Percentage of tourists from American in total inbound numbers: &P A
R (%)

(8) Percentage of tourists from East Asia &Pacific in total inbound numbers: %<
LA XSGR 2 i EE (%)

(9) Percentage of tourists from Europe in total inbound numbers: KX A\ I5% jife
i (%)

(10) Percentage of tourists from Middle East in total inbound numbers: %<
XSRS S (%)

(1D Percentage of tourists from South Asia in total inbound numbers: 74 .
ABRE G (%)

(12) Percentage of tourists from other unclassified areas in total inbound
numbers: FHAMHL X ABERE AL (%)

(13) Percentage of nationals residing abroad in other unclassified areas in
total inbound numbers: IR ZS 5 HAH X ABIRZS LLE (%)

(14 Percentage of non-nationals residing abroad in other unclassified areas
in total inbound numbers: JEFF LR P & HARHL X AR HEE (%)

(15) Percentage of tourists for personal purpose in total inbound numbers:
RIRAABGIRZS i EE (%)

(16) Percentage of tourists for holidays, leisure and recreation in inbound
numbers for personal purpose: FEABRIFDUIRS i IFANIR IR ELE (%)

17 Percentage of tourists for other personal purposes in inbound numbers
for personal purpose: HAth H FIIRE G FRAATRELLE (%)

(18)  Percentage of tourists for business and professional purpose in total
inbound numbers: RIAABRE G (%)

(19 Percentage of tourists by air in total inbound numbers: i 25 A 53 ik %
ditt (%)

(20) Percentage of tourists by water in total inbound numbers: 7K N\ 55/
it (%)

21 Percentage of tourists by land in total inbound numbers: [ % A5E iR &
ditt (%)

(22)  Percentage of tourists by railway in inbound numbers by land: 2k
bR AR L (%)

(23) Percentage of tourists by road in inbound numbers by land: A B %
R AR EEE (%)
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(24) Percentage of tourists by other means of transportation in tourists number
by land: HAth 77 XASRIRE GRS ABRIRELE (%)

(25) Percentage of tourists accommodation in hotels and similar
establishment among total inbound tourists accommodation: ZZ{E FIZRALUN LT 15
i, ABAEE (%)

(26) Percentage of guests tourists in hotels and similar establishment in
inbound tourists: FEIHEM AN Im (118 NE b, ABETE (%)

27 Percentage of overnight tourists in hotels and similar establishment in
inbound tourists: FEEFISRRINLA N RAAEE ANEH M, ABEE (%)

(28) Percentage of tourists accommodating other establishments among total
inbound tourists accommodation: HABHNLA(ESE bk, AFAERE (%)

(29) Percentage of guests tourists accommodating other establishments in
inbound tourists accommodating other establishment: ARG 1315 A
b, ABifERE (%)

(30 Percentage of overnight tourists accommodating other establishments in
inbound tourists accommodating other establishment: HARML S A 1E N E
tb, ASE(ETE (%)

(3L Average length of stay of inbound tourism in accommodation: A%
FAEAE TR R R CRD

(32) Average length of stay inbound tourism in commercial accommodation:
B R25 F M A A A LA~ 25045 B I 1) (D

(33)  Average length of stay inbound tourism in hotels and similar
establishments: AR 2 72 TR AT AL A4 ~F- 25545 B ik ] (GG

(34)  Average length of stay inbound tourism in non-commercial

accommodation: AR 2 AR M E R fE H LI P 245 BB R (R
2. HEHRE (Outbound tourism) B4R

(35)  Total numbers of outbound tourists: H K& & AE (A
(36) Percentage of overnight tourists in total outbound numbers: i 35Eid %
TRE G (%)
(37 Percentage of same-day tourists in total outbound numbers: H AT
W2 S EE (%)
(38)  Average length of stay of outbound tourists: 3% it 21~ 13115 B4 if [
(R

3. EIRHkHKE (Outbound tourism) *S#x

(39)  Total numbers of domestic tourists: [E ik & & AL CAVO
(40> Percentage of overnight tourists in total domestic numbers: BPuELd

iR (%)
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(41 Percentage of same-day tourists in total domestic numbers: WA
BORE S (%)

(42)  Percentage of tourists for personal purpose in total domestic numbers:
PRIAL B N iR T EE (%)

(43) Percentage of tourists for holidays,leisure and recreation in domestic
numbers for personal purpose: FEERIFILIR S o5 KA B WK HEE (%)

(44) Percentage of tourists for other personal purposes in domestic numbers
for personal purpose: At H FIIR% o5 RIAL B W HEE (%)

(45) Percentage of tourists for business and professional purpose in total
domestic numbers: [F A E AR G (%)

(46) Percentage of tourists by air in total domestic numbers: i %= [ N i &
it (%)

(47)  Percentage of tourists by water in total domestic numbers: 7K [ A jik
i (%)

(48) Percentage of tourists by land in total domestic numbers: i % [E P4 i
Ziht (%)

(49)  Percentage of tourists by railway in domestic numbers by land: £k ik
7% b E R L (%)

(500  Percentage of tourists by road in domestic numbers by land: A E§iR%
o il % FE A iR L (%)

(51 Percentage of tourists by other means of transportation in domestic
numbers by land: 3fe A4 HoAt 52 38 T H (7R 2% o Bl B8 [ iR Z LL . (%)

(52)  Percentage of tourists accommodation in hotels and similar
establishment among total domestic tourists accommodation: FE/E FIZALUL A (F:
fa dite, EAEE (%)

(53) Percentage of guests tourists in hotels and similar establishment in
domestic tourists: FEVEFISSAIMUAL Im 18 AE S B, EAERE (%)

(54) Percentage of overnight tourists in hotels and similar establishment in
domestic tourists: FEIHMZRAINAL A B A8 NE S H, EWNAE (%)

(55) Percentage of tourists accommodating other establishments in total
domestic tourists accommodation: HABALAMETE L, ERNMEE (%)

(56) Percentage of guests tourists accommodating other establishments in
domestic tourists accommodating other establishment: HARA I I3 15 A%
te, ENAEE (%)

(57) Percentage of overnight tourists accommodating other establishments
in domestic tourists accommodating other establishment: HABHLF) T 7% 13 15 A\ %L
e, EAERE (%)

(58) Average length of stay of domestic tourism in accommodation: i
FAETE T EIE RIS ] (R

(59) Average length of stay of domestic tourism in commercial
accommodation: [E| Pz i Mk AT 18 HLAA S 2045 BE IR 1] (RGO

(60) Average length of stay of domestic tourism in hotels and similar
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establishments: [ iR 25 22 TR AT ALABL A 1 25045 B Ik ] (G
(61 Average length of stay of domestic tourism in non-commercial

accommodation: [E P i & AE i M AR 1E ML I E B I 1A (R
(Z) 4rfE (Value) #84%

1. ANEHHE (Inbound tourism) 4R

(62)  International tourism, receipts (current USS): E FrigiiFfi N (B 3E
JG)

(63) Percentage of total inbound tourism expenditure on travel: %> Hi: A
Bl S B (%)

(64) Percentage of total inbound tourism expenditure on transport: %3¢ i
ANBZESCH G (%)

(65) Percentage of total inbound Expenditure for main purpose: %37 H
Hr: ANBREZESCHHEB S (%)

(66) Expenditure for main purpose Percentage of Personal inbound tourism
expenditure: % FESCH HEY: ABRREASCH S (%)

(67) Expenditure for main purpose Percentage of Business and professional
inbound tourism expenditure: % EEZH HK: ABRRAZH S (%)

(68)  Percentage of total inbound expenditure for other purpose: %2 H H )
HAbSZHEHB S (%)

(69) Average expenditure per person per day of inbound tourisms: A% i Jiff
SYNSIEESOE RN C T,

(70)  Average expenditure per person of inbound tourisms: AR AN 37Z
t (£IT/ND

(7L Average expenditure on transport per person of inbound tourisms: A%

iRiE N RSB SZH (ETu/N)
2. HiEHHE (Outbound tourism) FEFR

(72)  International tourism, expenditures (current US$): [E BriiizcH (I
ffr3o)

(73) Percentage of total outbound tourism expenditure on travel: %37 H:
BRI S S EE (%)

(74) Percentage of total outbound tourism expenditure on transport: %37 H:
B ESC T H EE (%)

(75)  Percentage of total outbound expenditure for main purpose: %37 H H
. MR TFESCH AR S (%)

(76)  Expenditure for main purpose Percentage of Personal outbound tourism
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expenditure: % EECH HE: HEERASCH HEH (%)

77 Expenditure for main purpose Percentage of Business and professional
outbound tourism expenditure: ZFECH H P HERASCH G (%)

(78)  Percentage of total outbound expenditure on other purposes: %> H H

. HASCH BRI S L (%)

(79 Average expenditure on transport per person of outbound tourisms:
B NIAgilscth (3£76/ 00

(80)  Average expenditure per person of outbound tourisms: H3%iF& A5
X (TN

(81)  Average expenditure per day of outbound tourisms: H 35 iz &E H 115
X (o)

3. ERIKHE (Outbound tourism) #5#x

(82)  Total domestic tourism expenditure: B P gjiFe > (£I0)

(83)  Average expenditure per person of domestic tourism: [ i 2 A 1557
o (3EIo)

(84) Average expenditure per day of domestic tourism: iR DB H 34
X (EID)

(=) #HEF= (Tourism Industry) ¥8#R

1. HR¥EF=AA (Establishments in Tourism Industry) #8%x

(85)  Total number of establishments in Tourism industry: & VAL
GG

(86) Percentage of number of accommodation establishments for visitors: {3
T AU B S R ML HLM EE . (%)

(87) Percentage of number of hotels and similar establishments for visitors:
PRSI BRI HCE AR B EE R (%)

(88) Percentage of number of establishments serving food and beverage: &
fi UORMIE B LR HCE &5 ikl P AL EE . (%)

(89) Percentage of number of passenger transportation establishments: i
THRAZEH B SR LM EEE (%)

(90) Percentage of number of travel agencies and other reservation
establishments: JiRAT LA HAB T MRS5S WA B0 kil P AL EEEE (%)

(91)  Percentage of number of other tourism industries: A7 AL
e SR EEE (%)

(92)  Output of hotels and similar establishments: FE{H ALY 1177 HAH

QEWIESVI)
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(93)  Percentage of Intermediate consumption of hotels and similar
establishments: FEVE ARG R R EIE 5% 5 EE (%)

(94) Percentage of Gross value added of hotels and similar establishments:
FEAE AR S IE S (%)

(95) Compensation of employees from hotels and similar establishments: %=
TEANSANLR B 57 5532 CEHT3RT0)

(96)  Gross fixed capital formation of hotels and similar establishments: FfF
ANSEALH AL B 8] 52 BEATE A (398 00)

(97)  Number of rooms in hotels and similar establishments: FE1EFIZEALIL
R IR E ()

(98)  Number of bed-places in hotels and similar establishments: FE{EFIZE
N R A B (KD

(99) Occupancy rate of rooms in hotels and similar establishments: =7E
AN B s I AAE R (%)

(100>  Occupancy rate of beds in hotels and similar establishments: FE{EF1ZE
A IR ZE (%)

(101)  Average length of stay in hotels and similar establishments: FE{EFIZE
AHLRG B-F- I N AT ] CHED

(102)  Available capacity of hotels and similar establishments: £ 1E FIZEALIHL
WRIRLERES OREGL (5K /T A0

(103)  Output of Travel agencies and other reservation service activities: JE1T
AN FATUE IR S5 IR B . (A 53R 08)

(104) Percentage of Intermediate consumption of Travel agencies and other
reservation service activities: FEAT FLAIH At 115 A S5 ATUA) 89 A TR)H 2% o5 B (%)

(105) Percentage of Gross value added of travel agencies and other reservation
service activities: JRAT A1 A1 HA F5UE AR 55 HLAL B I IIAE A7 EE (%)

(106) Compensation of employees from travel agencies and other reservation
service activities: FRAT LA A € Al S5 A4 1) 55 %5 > CA R TT)

(107)  Gross fixed capital formation of Travel agencies and other reservation
service activities: FRAT AN H At 5 5E AR 55 HLAA [ 7€ 55 A T BUE 3 (A T3 36 00)

(108)  Percentage of Domestic trips with package tour provided by travel
agencies and other reservation service activities: K47 f A1 HAD T € AR 25 ALK R
NI (%)

(109) Percentage of Domestic trips without package tour provided by travel
agencies and other reservation service activities: 47 A1 HAh I 5 AR S5 LA A E
PRETE AR (%)

(110)  Percentage of Inbound trips with package tour provided by travel
agencies and other reservation service activities: €47 4 A1 HAh T 5 AR S5 AL o) 2R
HIAE R (%)

(111) Percentage of Inbound trips without package tour provided by travel
agencies and other reservation service activities: €47 A1 H A T € AR 25 AL AE
PRAANSGIRGE (%)
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(112) percentage of Outbound trips with package tour provided by travel
agencies and other reservation service activities: €47 A1 HAh T 2 AR 55 AU ) 2R
HERIE (%)

(113)  Percentage of Outbound trips without package tour provided by travel
agencies and other reservation service activities: JEAT 41 A1 HAR I € Il 55 AL ) E
PREATH BRI (%)

2. FxIEFI MY (Employment in Tourism Industry) $8%x

(114)  Total number of employees in tourism industry: g iV &2 ML 72 %L
PN,

(115) Percentage of number of employees of hotels and similar establishments
for visitors: FETHERIRAUMETG BENA LA JE B AL S Lt (%)

(116) Percentage of number of employees of other accommodation
establishments for visitors: FHARAT1E LAY E RAE S H (%)

(117)  Percentage of number of employees of food and beverage serving
activities: i YORMIERIHLA e S BLS HE (%)

(118) Percentage of number of employees of passenger transportation
establishments: 3218 T HALZS MU i 515 EE (%)

(119) Percentage of number of employees of travel agencies and other
reservation establishments: i {7 4L F1H At FiLT AR 55 1A JiE B0 S e (%)

(120)  Percentage of total number of employees in other tourism industries: &
il e RS L (%)

(121) Number of jobs by status-Total number of employment in tourism
industry: FZHOV A R E M AH CTAD

(122) Number of jobs by status-Number of self-employed in tourism industry:
Fol iy . Rl E F AL (%)

(123)  Number of full-time equivalent jobs by status- Total number of full-time
equivalent employment in tourism industry: R TAE N Gzl A7 43 iRiiE
WE &R TAENRE (T

(124) Number of full-time equivalent jobs by status- Number of full-time
equivalent employees in tourism industry: 40 TAE N RELHOIHAL 73« Tkl
R R AHE L (%)

(125)  Number of full-time equivalent jobs by status- Number of male full-time
equivalent employees in tourism industry: 40 TAE N AL HAL 73« Tkl
SaEPUE R NBEEE (%)

(126) Number of full-time equivalent jobs by status- Number of female full-
time equivalent employees in tourism industry: B TAE N GZE A 40 FK
Ik PUR RABOEEE (%)

(127)  Number of full-time equivalent jobs by status- number of self-employed
full-time equivalent jobs in tourism industry: AHR TAE N Gz HA 53 iR
WA e EABUEEE (%)
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(128) Number of full-time equivalent jobs by status- Number of self-employed
male full-time equivalent jobs in tourism industry: 4=HR T/E A G4z s A 43
Tl 4= R 55 e 32 NH0S L

(129)  Number of full-time equivalent jobs by status- Number of self-employed
female full-time equivalent jobs in tourism industry: 4=HR TAE N A% 5l A 45
Jidiplk AL Je EAHL EE (%)

()  FRIFEIFEN (Tourism Evaluation) ¥S%R

1. HEIEH (Quantity Evaluation) I54R

(130) Times of domestic tourists per capita: [ PN JiF 2 T35 HFREL (O

(131>  Number of inbound tourists (% of total population): A5EViF % (5 H K
MIELE (%)

(132)  Number of outbound tourists (% of total population): HFHE (%)

2. HMEIEH (Value Evaluation) 1E%x

(133) Inbound tourism expenditure accounts for the proportion of added value
of the third industry: AIREHRIFXEE =ML oTlRZE (%)

(134)  The contribution of inbound tourism to GDP: A3/ ¥if & 32 i %) GDP

VTTEREE (%)

(135)  Inbound tourism expenditure over exports of good: A > H 15 i
ditH FHIEEE (%)

(136) The contribution of inbound tourism to exports of services: A& ik it
SR IR OB TR (%)

(137)  The contribution of inbound tourism to exports of goods and services:
NI S S HOOS RS A IR 55 tH VB TRk (%)

(138) Inbound tourism expenditure over current account credits: A5 iR 7 32
G2 E KPP SRTTREEE (%)

(139) Outbound tourism expenditure accounts for the proportion of added
value of the third industry: HIBEIRIERS 28 == TTRRZE (%)

(140)  Outbound tourism expenditure over GDP: % i i = 3 H 5 [E Y
GDP LLHE (%)

(141>  Outbound tourism expenditure over imports of goods: Hi 537 S H 5
fr ik R (%)

(142)  Outbound tourism expenditure over imports of services: 3% ik 7 37 H
RSO E (%)

(143)  Outbound tourism expenditure over imports of goods and services: i

SRR S o5 R A AT IR S5 HE TR EE . (%)

9
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(144)  Outbound tourism expenditure over current account debits: H 35 ik i
SCH S HE K PSR E (%)

(145)  The total expenditure of domestic tourism accounts for the proportion of
total consumer spending: [ iR {iF 2% 5 E RIE RS H BALLE (%)

(146) Domestic tourism expenditure accounts for the proportion of added value
of the third industry: [ NIRRT 2E =/ oTekZE (%)

(147)  The contribution of domestic tourism to GDP: [E N JigJi# % GDP 1)1
WA (%)

3. =AY (Industry Evaluation) $84R

(148)  Average number of employees of hotels and similar establishments for
visitors: FEIH BN ML N G-F5 %0 OO

(149) Average number of employees of establishments serving food and
beverage: i YORMIE AL ML S-F35%0 (T 00

(150> Average number of employees of passenger transportation
establishments: %238 T E AL AL M 2-F35%0 (O

(151)  Average number of employees of travel agencies and other reservation
establishments: AT+ A HABTRIT RS AL ML 51-F35%0 (O

(152)  Numbers of direct employees in tourism industry: gk B4 MMk A
/SO

(153)  Numbers of indirect employees in tourism industry: A7V [E]#2 Ml
N ON)

(154)  Numbers of direct employees (% of tourism industry employees): ikt
BB AL B A EEE (%)

(155) Numbers of indirect employees (% of tourism industry employees): Jik
TRl NS S AN EEE (%)

(156) Total number of employees in tourism industry accounts for the
proportion of total number of employees in this country: JiyiEaM AEL A 5k A
LS (%)

(157)  Average wage of employees of Travel agencies and other reservation
service activities: JRAT AL AN HAD AT R 55 LG JiE 02~ F-35 T8 (3670)

(158)  Average wage of employees of hotels and similar establishments: FZ1H
BFAAE R (AL i P E T8 (38om)

(159)  Average output of Travel agencies and other reservation service activities:
TRAT AN FAB T RS LA N - (30D

(160)  Average output of employees of hotels and similar establishments: FZ1H
BRADE TG LRI i 53 A3~ - (36om)

(161)  Gross value added of hotels and similar establishments over GDP: 1§
ANSAN UL G I AEL o A 2P EME R EE . (%)

(162) Gross value added of Travel agencies and other reservation service

activities over GDP: JiRAT 1AM Al T i 55 WU S INAEL o5 [ A 26 7 i B A b B

10
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(%)

4, ZET (Comprehensive Evaluation) 3E4%

(163)
(164)
(165)
(166)
(167)
(168)
(169
(170D

Carrying capacity: &SMiRIFAE T2

Gross travel potential index: & iiiEE /118 %L

Tourism balance: R P4 (%)

Tourism openness: JRIFHIE (%)

Tourism coverage: JRIFHE % (%)

Tourism competitiveness: JikiiF MV 355+ J1Fa %L

Tourism net revenue rate: JRUHFIILFR (%)

Contributions of tourism industry to local public finance: JiiF =\

HOTHRE (%)

(17D
(172

The tourism market shares: KT 5 HHR (%)
Domestic expenditure accounts for the proportion of added value of the

third industry: BEANIRIECH (ER+ASD G =S MEE 7 (%)

(173)
(174
(175)
(176)
177>
(178)
(179
(180>
(181)
(182)
(183)
(184)

Fluctuation index: ¥ zI1EFeFR

Site Intensity index: JikiiF 5S¢ & FAGEFE 2L

Tourist traffic convenience index: #2218 (5 4 B +5 %k
Tourist service coverage index: ik Jif IR 5575 o5 5 %L
Tourist traffic safety index: i i #2822 4= $5 44
Tourism climatic index: RIS MFEFE2EL

Tourism safety and security index: i€l 2 4= 45 %4
Tourism health and hygiene index: Jife Ji7 i ¢ i T AE$8 %L
ICT readiness index: 15 2l HE AR MEZ T2
International openness index: BRI I8 R 2

Price competitiveness: & 5a 5+ /1 TR %L

Environmental sustainability: P35 7] #F 4245 %0

=. KREAHRER

TR L B VR RS 2760 17 X 31 FI%E, Ho:
SCRMBHRECIEF : 1995-2016 4, 3 184 175

HH ZE BRI N 1995-2016 4, L 184 175
ERE JE PR B AL 4R AF 43 9 1995-2016 4, 3L 184 1T
ERBHREIEFED : 1995-2016 4, 3 184 17;

LR VG EAR AL AR F A3 . 1995-2016 4, 3L 184 1T
2 ) (R B R AR A e 1995-2016 4, 3 184 17
TR EGFED : 1995-2016 4, 3 184 17;

11
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FONI BRI N 1995-2016 4, 3 184 175
= EEE I N 1995-2016 4, L 184 1T

o e B L AR A e 1995-2016 4, 3t 184 175
s IR S N 1995-2016 4, 3L 184 1T

HE E A R A A 1995-2016 4F, JL 184 475

2 E B RGBS N: 1995-2016 4, 3 184 175
R BEAREHR R IGF y: 1995-2016 4F, 3 184 17,

. HuERE

tH AR 21 (World Tourism Organization, UNWTO)

SR AT Sk #E 92 (World Travel & Tourism Council , WTTC)

R4 (ASEAN Secretariat)

5447 (World Bank)

SO CRAHZE. EERTEIE. i, EORVEIE. gif. FEERSE. Hind.
ZR[E L B 0 SR I A LA DL R H At R SRR
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